
December  7, 2016 
  
Shannon Brown 
Senior Vice President and Chief HR/Diversity Officer of FedEx Express 
FedEx Corporation 
942 South Shady Grove Road 
Memphis, TN 38120 
USA  
 
Dear Ms. Brown,  
 
FedEx is an iconic American brand that has revolutionized the shipping industry and brought the whole country -- 
and the world -- closer together. In your promotional materials, stores, and annual reports you make clear that 
investing in communities and empowering entrepreneurial change is one of your core values. FedEx is a company 
that clearly believes in helping create employment pathways and opportunities for underserved communities -- 
empowering those who need help the most. Your employees and customers share these values. 
  
This is why we were disappointed to discover that FedEx is a participant in the National Rifle Association’s Business 
Alliance, offering discounts of up to 26 percent to NRA members. The NRA continues to oppose sensible gun safety 
reforms like comprehensive background checks that will help stop the spread of guns and gun violence in our cities 
and on our streets --  the very communities your company and employees are committed to serving.  
 
Thirty-three thousand Americans die from guns every single year and gun violence inflicts a particularly devastating 
blow to communities of color, where it is the leading cause of death for African American boys and men between the 
ages of 15 and 34. Gun homicides for African Americans are 21 times greater than for white boys and men of the 
same age.  
 
To fulfill our joined goal of empowering our communities, we must tackle the gun violence problem.  
 
We are formally requesting that FedEx publicly pull out of the National Rifle Association’s Business Alliance, an 
arrangement that financially benefits the NRA and helps fund its support for a system that is shattering our 
communities. 
  
FedEx is a cultural force – you can help shift our very culture and the dialog around these critically important matters 
and how individuals and other corporate leaders take responsibility for their impacts and decide to address them. 
The lesson FedEx is currently teaching the world is that you can talk about promoting lofty goals on community 
economic empowerment and development, but achieving them is optional.  We know you can reverse this. 
  
We also know that this will not be simple and it will not be easy. We look forward to discussing these matters with 
you now as we begin to educate your employees, shareholders, and customers on the choices FedEx has made 
thus far, in the hope that you will embrace a new chapter of corporate leadership. 
  
Sincerely, 

Color of Change 
One Pulse 
States United to Prevent Gun 
Violence 
 

Moms Rising 
Campaign To Unload 
Newtown Action Alliance 

Media Matters for America  
Coalition To Stop Gun Violence 
Pride Fund To End Gun Violence 
Guns Down 

 


